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the kind of content we'd
like to create!



Journalism as a storytelling pipeline.
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Journalism as a storytelling pipeline.
Data as the raw material’.

Pareto Frontier of Tufts Clubs
Optimally resourceful university clubs

Tufts Community Union s

source scraping munging modeling visualize




Data Types

(i.e. ways to measure stuff)
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Ordinal (i.e. rank’)
Interval (i.e. ‘difference’)
Ratio (i.e. ‘relative size’)
Categorical (i.e. ‘groups’)
Qualitative (i.e. ‘'non-numeric’)

Data Types

(i.e. ways to measure stuff)




What Kind of Data?

Test Scores

@ 40100
ma0-39
ore-ra

o EQ-649

W Below G0

Source: k12handhelds



http://www.k12handhelds.com/data/monroe-boces/msmath_statistics/cover.html

What Kind of Data?

Test Scores

@ 40100
ma0-39
ore-ra

o EQ-649

W Below G0

clearly proportions... so ratio
Source: k12handhelds



http://www.k12handhelds.com/data/monroe-boces/msmath_statistics/cover.html

What Kind of Data?

Poika diat Solid Color

TIT i g

T-SHIRTstore

Thee stoen carmies more solid colored shints
than polka diot shirt.

b » New Design \ = Popular Design

Source: The Visual Learner



http://lc.gcumedia.com/hlt362v/the-visual-learner/nominal-data.html

What Kind of Data?

Poika dot Solid Codor

TIT i g

T-SHIRTstore

Thee stoen carmies more solid colored shints
than polka diot shirt.

= Popular Design

representation of groups... so categorical

Source: The Visual Learner



http://lc.gcumedia.com/hlt362v/the-visual-learner/nominal-data.html

What Kind of Data?

“Opinion Survey”

Strongly disagree Disagree Neutral o Agree o Strongly agree

o Strongly disagree o Disagree Neutral Agree Strongly agree

Source: Data + Design



https://infoactive.co/data-design

What Kind of Data?

“Opinion Survey”

Strongly disagree Disagree Neutral o Agree o Strongly agree

o Strongly disagree o Disagree Neutral Agree Strongly agree

rank matters... so it's ordinal

Source: Data + Design



https://infoactive.co/data-design

Source: USGS

What Kind of Data?

Heatmap of Water Resources

July 17, 2004 12 PM to July 18, 2004 12 PM (EST)

EXPLANATION
RAINFALL (inches)

000-025
20.25- 0.50
>0.50 - 1.00
>1.00-1.50
>1.50-2.00
>2,00- 2.50
>2.50- 300

>3.00 - 3.50
>3.50 - 4.00

Al data are provisional
and subject 1o changs

=ZUSGS

Water Resources
Charlotte, North Carolina

) ¥

_:l6 Miles



http://nc.water.usgs.gov/char/contour/maps/20040717.html

What Kind of Data?

Heatmap of Water Resources

July 17, 2004 12 PM to July 18, 2004 12 PM (EST)

EXPLANATION
RAINFALL (inches)
0.00 5

Charotte

and subject to change

=ZUSGS

ater Resources
Charlotte, North Carolina

) ¥

_:l6 Miles

depiction of ranges... so interval
Source: USGS


http://nc.water.usgs.gov/char/contour/maps/20040717.html

What Kind of Data?

Grocery Store Inventory

Date: 06/01/2014 Time: 11:32am

RN

Oranges—Lbs Produce 2.58
Apples—Lbs Produce 4 1 1.29
Mozzarella—Lbs Dairy | 7 1 3.49
Milk—Skim—Gallon Dairy | 8 1 429
Peas—Bag Frozen 15 1 0.99
Green Beans—Bag Frozen 15 3 1.77
Tomatoes Canned | 2 4 3.92
Potatoes Canned | 3 2 2.38
Mushrooms Canned 2 5 2.95

Source: Data + Design



https://infoactive.co/data-design

Journalism as a storytelling pipeline.
Data as the raw material’.

Pareto Frontier of Tufts Clubs
Optimally resourceful university clubs

Tufts Community Union s

source scraping munging modeling visualize




Journalism as a storytelling pipeline.
Data as the raw material’.
Design as the finished good'.

Tufts Community Union [ ik

source

scraping

munging

modeling

Pareto Frontier of Tufts Clubs
Optimally resourceful university clubs

visualize

story




Design Process
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| Sketch
Collaborate
Cohesion

Design Process




Sketch
Collaborate
Cohesion
Composition

Design Process




Good Infographics vs. Bad Infographics
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Good Infographics vs. Bad Infographics

What makes an infographic visually appealing?
Where is the reader’s eye directed?

What is the message that the designer is trying to communicate?



Good Infographics vs. Bad Infographics

What makes an infographic visually appealing?
Where is the reader’s eye directed?

What is the message that the designer is trying to communicate?

What is the importance of white space?



Case Studies
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http://www.engageforsuccess.org/infographic-internal-communications-and-employee-engagement/#.VjF7bK6rQkg
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http://www.theatlantic.com/magazine/archive/2011/01/how-the-recession-changed-us/308347/
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http://virtualwater.eu/

CONTRACEPTION IS HIGHLY EFFECTIVE

CONSISTENT INCONSISTENT
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THE 233 THE 13
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43%
[ ]

b.

FOR MORE INFORMATION: htp://gu.tt/uscontraception

GUTTMACHER

Source; Guttmacher Institute


http://www.theatlantic.com/magazine/archive/2011/01/how-the-recession-changed-us/308347/
https://www.guttmacher.org/media/infographics/contraception-is-effective.html

Tufts Labor Coalition Infographic

click me


http://abcinnovations.com/playground/tuftslaborcoalition/
http://abcinnovations.com/playground/tuftslaborcoalition/

¥ UNNECESSARY DETAIL & CLEAR AND CONCISE

population in China [N china. |
Population in india [ indi [N
Population in US - United States -

Population in Indonesia - Indonesia -
Population in Brazil [ Brazil [

Population

Source: Data + Design



https://infoactive.co/data-design

¥ UNNEEDED EMPHASIS & STRATEGIC EMPHASIS

china [N china [
india [N india [
United States - United States -
Indonesia - Indonesia -
Brazil [0 Brazil |

India is the second most-
populous country in the world.

Source: Data + Design



https://infoactive.co/data-design

¥ HARD TO READ &/ EASIER TO READ

china |
incia [
United States -

Source: Data + Design



https://infoactive.co/data-design

&/ BETTER POSITIONING
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Source: Data + Design



https://infoactive.co/data-design

Tips & Hints

Guide your reader visually

Have a specific purpose

Tell a story
Choose representations that make sense

Don't be afraid of white space



Design Tools

The Noun Project

“Free vector icons for small illustrations.”

Canva

“Easy to use infographic templates.”

Microsoft Powerpoint

“...Surprisingly good + easy tool.”

Adobe Creative Suite

“Steep learning curve, but making anything in the world.”



https://thenounproject.com/
https://thenounproject.com/
https://www.canva.com/
https://www.canva.com/
http://blog.hubspot.com/blog/tabid/6307/bid/34223/5-Infographics-to-Teach-You-How-to-Easily-Create-Infographics-in-PowerPoint-TEMPLATES.aspx
http://blog.hubspot.com/blog/tabid/6307/bid/34223/5-Infographics-to-Teach-You-How-to-Easily-Create-Infographics-in-PowerPoint-TEMPLATES.aspx
http://www.adobe.com/creativecloud.html
http://www.adobe.com/creativecloud.html

Visualization Tools

(more in a future workshop!)

Plot.ly

“Easily create charts and graphs online.”

Tableau
“Explore data and quickly visualize in many different
ways.”

D3

“Create interactive graphics in Javascript.”


https://plot.ly/
https://plot.ly/
http://www.tableau.com/
http://www.tableau.com/
http://www.tableau.com/
http://d3js.org/
http://d3js.org/




